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* Uptown Fitness is open and 
training members in person again. 


* We have always specialized in 
small group training. Our maximum 
of 4 members with a coach still 
stands and is perfect for the new 
normal of social distancing. 


* We have the procedures and 
protocols in place to be the safest, 
best and most results-oriented 
gym around 


* We're about serving the community. 
We believe in inclusivity, and believe 
racism and hate have no place 

in this world. 


* Call or visit our website to schedule 
your "No Sweat Intro" to get started. 
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deliver hands-on service year-round. 
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SLATESBS.COM/LAVENDER 


612.354.2917 
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FROM THE EDITOR | BY RYAN PATCHIN 


Lot's of JODS 


As a teenager, I couldn’t wait to be employed. I didn’t know what kind 
of work I wanted to do; I had zero marketable skills. I just wanted to ride 
the paycheck train. 

I presented the 14-year-old version of myself to the local amusement 
park, and they were good enough to hire me. I spent two summers sling- 
ing French fries in a tiny shack. Then things got interesting. 

I rode the register at a deli and stocked shelves at Menard’s during a 
pre-dawn shift. I graduated to the “wall coverings” department, where I 
mixed paint for contractors before the store was open to the public. It was 
painful to wake up, and I drove to work in my mom’s minivan—but we got 
that paint mixed. 

The aforementioned roles were short-lived. Three to six months 
on the job was enough, and I’d move on. The first role I stuck with for 
more than a year was with Circuit City. I learned about the open position 
through a classmate—and it sounded perfect: warehouse work, discounts 
on things Га actually buy, and a slightly bigger paycheck. A few months 
into my warehouse career I talked my boss into hiring my best friend. 
'That move cemented this position as the greatest high school job anyone 
has ever had. 

'Towards the end of high school, I landed a job editing photos for a 
local photographer. The photographer had just converted his studio from 
film to digital and needed someone proficient in Photoshop. He took a 
chance on a high school kid and I am grateful to him to this day. I became 
confident as an artist in that studio. Rick, the photographer, would take 
me on shoots from time to time. On one occasion, he let me snap a few 
shots of the client—who then bought said shots. Transformative stuff. 

'The years that followed saw me bounce from city to city, job to job. 
Best Buy in Duluth, a country club in the suburbs, an inventory special- 
ist downtown Minneapolis, and a bike mechanic and assisted living aid 
uptown. I worked at H&M and The Gap on the Third Street Promenade in 
Santa Monica, and did odd jobs on the Venice boardwalk, to name a few. 

It took those positions, and a number of positions I didn't mention, to 
realize that one of life's greatest luxuries would be a livelihood earned off 
of passion. I went to work charting my educational path so I could be prop- 
erly credentialed when the time came. I worked three jobs as a full-time 
student (and single parent), and I chipped away at my plan. 

In school I took multiple internships and was hired onto my college's 
news services department. I was the business manager of my school's 
newspaper and I was able to get some work published before graduating. I 
signed with an agency and worked copywriting and copy editing contracts 
until I was able to land work on my own. That brings us closer to today. 

I wish I could say that I never looked back, but I did, and I do still. My 
early work history is paved with directionless roles and short-term deci- 
sion making. But it was also an education. I met all types of people and 
worked in all types of environments—and I took it all in. My work history 
has served as an education that has proved priceless as I move through 
my chosen career. And I can do spot-on impressions of 30 people i'll prob- 
ably never run into again. 

You know what you love and what you're passionate about better than 
anyone else does. The hurdles that stand between you and your dream 
career are surmountable and worthwhile. Chip away. Ё 
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As Fred Rogers so famously shared with 
his small Neighbors, “When I was a boy and I 
would see scary things in the news, my mother 
would say to me, ‘Look for the helpers. You will 
always find people who are helping.” 

But Ian Bogost’s take on that advice in his 
piece in the October 29, 2018, Atlantic makes 
one reconsider. Not that Bogost finds fault with 
Rogers’s advice, but that we've reduced it to a 
platitude to soothe adults, an audience far re- 
moved from the toddlers and preschoolers of 
the Neighborhood. 

Today, those sentences are available on- 
line to buy printed on ready-to-hang posters or 
placards, hot-pressed on T-shirts, blazoned on 
prints, with or without Mr. Rogers’s photo. 

Bogost’s “The Fetishization of Mr. Rogers’s 
‘Look for the Helpers” appeared two days after 
the atrocity in Pittsburgh’s Tree of Life syna- 
gogue in the Squirrel Hill neighborhood where 
he lived and filmed Mr. Rogers’ Neighborhood. 

“A consolation meme for tragedy,” writes 
Bogost, whose “original message has been con- 


A WORD IN EDGEWISE | BY E.B. BOATNER 


Look For - Whom? 


torted and inflated into something it was never 
meant to be, for an audience it was never meant 
to serve, in a political era very different from 
where it began.” 

Kids today don’t gather with their folks around 
the single TV where disturbing news could be 
monitored, discussed as a family, or clicked off. 
Even preschoolers have personal tablets or a TV 
in their rooms, alone under a deluge of conflicting 
and often disturbing messages. 

Rogers was a master of language when 
speaking with youngsters. Bogost repeats the 
example of how the warning “Don’t play in the 
street,” morphed to “Your favorite grown- ups 
can tell you where it is safe to play.” He knew 
not every child has a mom and dad, and if 
they do, might not find them the most reliable 
choices. 

Similarly layered is “helpers”, which still 
covers professionals and nearby caring individ- 
uals who rush to help, but “Helpers” may mean 
different things to different adults in a house- 
hold. A confused, “But that’s not what Mom/ 


Dad said!” can widen family rifts, increasing the 
anxiety of an already frightened child. 

And what if one sees no helpers? How does 
does a child; whether toddler, grade- schooler 
or even a grownup, process film of an elderly 
Asian woman being savaged by a man outside 
an upscale building’s glass doors while three 
adults inside-security guards—watch passively, 
one calling out, “Lock the doors,” as she crawls 
toward them for help? The insiders weren’t 
looking for helpers, they were just looking. 

Rogers himself never envisioned “Look for 
the helpers” as a cure-all; it was one of several 
actions parents or adults were advised to use 
to support a young child during a crisis. Oth- 
er actions were: “Ensure that they [children] 
feel safe.” “Be honest.” “Stay close by.” and 
“Encourage questions and ask directly.” In a 
PSA Rogers emphasized, “right away ask what 
they know about [the situation]. We often find 
that their fantasies are very different from the 
truth.” First and foremost was, “Turn off the 
ТУ.” И 
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LAVENDER LENS | BY SOPHIA HANTZES 


FOUR TIME WNBA CHAMPIONS MINNESOTA LYNX OPEN THEIR SEASON 
AGAINST THE PHOENIX MERCURY ON MAY 14, 2021 AT THE 
TARGET CENTER MINNEAPOLIS 


The Minnesota Lynx will play a 32-game season, highlighted by: All-Star Napheesa Collier, MVP Sylvia Fowles, the newly acquired 
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OUR SCENE 


ARTS & GULTURE | COMING ATTRACTIONS | BY BRETT BURGER 


STREAMING WARS: AMAZON ORIGINAL CONTENT 


The last big hitter for 
our streaming wars series 
is Amazon Prime. Yes, the 
company that lets you or- 
der soil, kitchen utensils 
and toilet paper all at 2 
a.m. with free two-day ship- 
ping—is also a heavy hitter 
in streaming wars. Seems 
weird, right? But nowadays 
it looks like anyone can be 
a media company. Amazon 
Prime actually does have 
some pretty great options. 
I would say it certainly has 
a lower amount of options 
that are considered Ama- 
zon Prime Originals but Photo courtesy of BigStock/Alex Ruhl 
there are some good ones! 


FLEABAG 

This British black comedy show is actually based on a one woman 
show by Phoebe Waller-Bridge. Fleabag, which also stars Waller-Bridge 
as the title character, is about a sexually active young woman in London 
who is just trying to get through life. The question is, how can she do that 
when she’s got a wicked step-mother, an awfully self-centered sister and a 
father who fails to see anything the way she does. 

Fleabag was originally on stage in 2013 and received less than stel- 
lar reviews by critics. So what did she do? She developed it into a TV 
show that ended up being one of the best comedies of the year with 
numerous Emmy and Golden Globe wins. It will forever be one of my 
most recommended shows I give out to people. 


AMAZON ORIGINAL 


THE MAN IN THE 


HIGH CASTLE 


THE MAN IN THE HIGH CASTLE 

While many people are big history buffs, there is something about 
World War II that really seems to be the one many like to learn about. 
The Man in the High Castle depicts a parallel universe where the ques- 
tion is asked: What if we lost WW II? What would have happened? Orig- 
inally based on a the 1962 novel, the United States has been divided 
into the Greater Nazi Reich in the East and the Japanese Pacific States 
to the West. The show really picks up however when the series follows 
characters who come into contact with newsreels and home movies 
that show Germany and Japan actually losing the war, and the title of 
the series refers to the mysterious figure believed to have created the 
footage. 

The show went on for four seasons and ended in 2019. 
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BY BRETT BURGER 


KATHY GRIFFIN: 
A HELL OF A STORY 


Technically, this stand up/documentary 
isn’t an Amazon original per say, however 
it’s only available on Amazon and that’s close 
enough. Anyone who knows me knows that 
Im one of the biggest Kathy Griffin fans. I 
think she is hilarious, has paved the way for 
women in comedy and is unapologetic about 
her humor. This comedic stand up/documen- 
tary takes us on the journey that Kathy Grif- 
fin embarked on after overcoming a political 
takedown when a picture of her holding a fake 
bloody head that resembled former President 
'Trump was posted online from a photoshoot. 

I saw her perform this set live in Minne- 
apolis a few years ago and it's one of her best. 
I truly believe this set is a crowning achieve- 
ment for her as she is able to string together 
comedic stories with the trauma she endured 
is quite masterful. Highly recommend, truly. 


XTHY GRIFFIN 


, A HELL OF , 
A STORY 


-COMEDY 


THE MARVELOUS 
MRS. MAISEL 


Probably the most well known series next 
to Fleabag for Amazon is The Marvelous Mrs. 
Maisel. The show has won numerous Emmys 
and Golden Globes by leading lady Rachel 
Brosnahan and supporting Alex Borstein and 
Tony Shalhoub. Maisel takes place in the late 
1950s and early 1960s after the main charac- 
ter Miriam “Midge” Maisel discovers she has 
a knack for stand-up comedy while drunk one 
night after having a fight with her husband. 
She begins to pursue a career in it despite be- 
ing labeled as just a New York housewife. 

The first season is by far the best with hi- 
larious comedic timing by the entire cast. Pro- 
duction for the fourth season was stalled due 
to the coronavirus pandemic however filming 
resumed in New York in January 2021. ll 
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SANJUSAN RESTAURANT: 


Pasta рол Madame Butterfly 


By Carla Waldemar 


Note to trend-watching diners: Fusion menus are back in fashion, at 
least if the bold-name chef orchestrating them is Daniel del Prado (Ma- 
rina, Colita, Rosalita and more in Southwest Minneapolis, plus Uptown’s 
Burch Steakhouse). His newest venture, however, is anchored in the 
North Loop, occupying a historic building that also houses the restau- 
rant Kaiseki Furukawa. Having its Japanese chef so close to mentor him 
piqued del Prado’s culinary curiosity, resulting in the likes of togarashi 
on his Marinara pizza (Yes, he’s installed a woodburning oven) and ca- 
vatelli pasta sauced with sake. 

The setting—chic, spare and dressed in gleaming white—invites the 
(well-spaced) diner to sink into banquettes or grab a stool at the open 
kitchen to investigate the small but well-curated menu of apps while sip- 
ping what’s clearly the bar’s most popular cocktail, the Mican: gin jazzed 
with a strong, perfumy accent of tangerine, server with a “mandarin 
cloud” which looks—tastes—like cotton candy. 
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The drinks menu also offers wine and sake. 

A dozen-strong list of apps ($9-16) blends Japanese and Italian ingre- 
dients in virtually every creation, from the straciatella soup brightened 
with wasabi to the panzanella salad melded with bonito mayo. Our decid- 
ed favorite of the night was the plate of pork gyoza, whose chewy noodle 
wrappers blended the meat with earthy, chewy woodear mushrooms in 
arich, foie gras-enhanced broth balanced with the brighter flavorings of 
nori and scallions. Great dish! 

We also made quick work of a plate of deepfried eggplant fingers 
called katsu, served with a blissful, basil-scented red cabbage slaw awak- 
ened with occasional pops of fresno chilies. Cole slaw never tasted so 
good. However, a dish of cauliflower karaage—florets flecked with bits 
of blue cheese in a chili vinaigrette—proved underwhelming, as did the 
order of fried prawns with shiso lemon. Bound in translucent wrappers, 
the shrimp arrived overcooked and stodgy, bereft of interest. 


Your will can break any barrier. 


You have the power to redefine what's possible and your journey has 
inspired others. We call that being empowerful. 50 years ago, Pride 
began as a movement to push the world forward, and your courage 
continues to pave a path. As you relentlessly strive for equal access 
and the opportunity to flourish financially, Wells Fargo walks right 
beside you helping to make it happen. You've come this far. We can 
help you go further. 


Learn how at: 


© 2020 Wells Fargo Bank, М.А. All rights reserved. ІНА-25989 


Next time: the squash arancini rice balls viewed at an ad- 
joining table, moistened with a brown butter mayo, enriched 
with agrodolce and hazelnuts. Or the Wagyu beef nigiri, built 
upon bone-marrow risotto, ponzu crumbs and horseradish. 

Tonight, on to the pastas—a quartet of offerings ($16-26) 
generously portioned for sharing. The pea-green nuggets 
of cavatelli pasta, invitingly sauced with a crunchy pistachio 
pesto, sake, Parmesan and chives, delivered a win. But the 
squid ink papardelle (all pastas are housemade, assured our 
server, a former waitperson at Meritage) was overly salty 
and hard to finish. Italians aren't crazy about saucing sea- 
food with red sauce, and this version proved those canny 
cooks were right: the Bolognese overpowers the shreds 
of sweet, sweet seafood, abetted by lusty Pecorino cheese. 
Next time: the shrimp ravioli in XO butter or the fettucini ai 
uni, starring king crab with basil and serranos. 

Or, wait! Next time, one of the gorgeous pizzas we viewed 
emerging from that hot, hot oven: six choices ($11-18), from 
a traditional Margherita (mozz and basil) or Quarto Forma- 
ggi to the Verdi, piled with miso pesto, burrata cheese, wal- 
nuts and Parmesan. Or a foray into the list of Xakitori—all 
sorts of chicken bits, from drum to wing to skin, $2-5. And 
another of those cloud-topped Micans, please. ll 


SANJUSAN 

33 М. 1ST Avenue 
612-354-7763 
Sanjusanrestaurant.com 
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Careers Created in 2020 


COVID upended almost everyone's life. 
People lost jobs, switched industries, and 
found unique ways to pivot and re-organize in 
response to the pandemic. Very few people are 
living the same life now as they were in early 
2020. From fitness instructors to gig workers 
and more, we got the scoop on how COVID im- 
pacted our professional lives. 


GIG WORKER / ARTIST - 
NIK C. 


Many industries completely shut down in 
lock down. Nik worked in two such industries. 
'Covid collapsed my work life completely," 
they say, “I worked large events [and] as a free- 
lance film worker...Both jobs came to a sudden 
halt [and] I lost all sources of income." Worse, 
“my healthcare was essentially taken away 
from me." 

"There was a dark period of no work at all." 
But Nik made the best of it. “I took [lockdown] 
as a means of pursuing what I was passionate 
about," they explain, “I started work on my 
book." 

Nik has picked up gigs as restrictions ease. 
Shipt, the grocery delivery service, is current- 
ly their primary source of income. “I [get] to 
choose my hours and my region...[I don't] lose 
focus on my art like I did with other 9-5s... My 
art, my earnings, my choices." 


FITNESS INSTRUCTOR - 
SARAH W. 


"The gym has gone through some major 
losses-especially early on when we were trying 
to figure out how to adapt to city wide closings 
of gyms,” says fitness instructor Sarah W, “[My 
gym] lost a lot of clients." 

Sarah's gym adjusted, focusing on bringing 
fitness classes and one-on-ones into their cli- 
ents’ homes via Zoom. “I have completely had 
to revamp how I reach clients in the fitness set- 
ting," Sarah explains, “People are so hesitant 
getting back into a gym." 

There are perks to online fitness instruc- 
tion. *People who are not comfortable work- 
ing out with others love that they can be in the 
comfort of their homes and not worry about 
others judging them," Sarah says. 

Online sessions also have their drawbacks. 
Sarah mentions how hard it is to "make sure 
everyone is using the correct form or offer 
modifications." The camaraderie established at 
in-person classes is also harder to come by on- 
line, although Sarah encourages her clients to 
“come a few minutes early to chat with the in- 
structor or stay a few minutes late to chat with 
the other class goers!" 


MSP COURIER -DON, SUE, 
AND CHARLIE F. 


^When they shut down the country our 
workload level went down by fifty percent in 
two days," says Don, who owns and operates 
MSP Courier with his wife and son. Luckily, 
“within a month we were back to normal num- 
bers and about two months later we were doing 
record numbers." 

Many of these new jobs involved transport- 
ing COVID in some form, which meant new 
risks. “АП our drivers were kind of apprehen- 
sive at first," says Don. Drivers were careful, 
though, and it was only late last fall that a driver 
contracted the first and only case of COVID 
at the company. He has since recovered and, 
considering the volume of COVID-related ma- 
terials that the company works with, everyone 
involved is grateful that only one person has 
gotten sick. 

Тһе increase in clients also meant an in- 
crease in hiring abilities. Charlie, who had 
coincidentally just left a career in experiential 
marketing, was able to hire friends who had 
lost their jobs. “Т was happy to help people who 
Iknow are great workers," he says. 


STUDENT LIFE DIRECTOR - 
EVIE P. 


College students — and the professionals 
who coordinate their lives - have seen huge 
changes this year. Evie, who coordinates stu- 
dent life for college students explains, *[M] 
aking adjustments within our program to offer 
a safe and robust experience for our students 
in the midst of a pandemic...has meant adjust- 
ments to student housing, more openness to 
hybrid learning and...[policies] to assist stu- 
dents if they are sick or exposed to COVID." 

"Overseeing Covid protocols [for students] 
is exhausting and stressful," says Evie. Keep- 
ing students safe and happy sometimes seem 
like mutually exclusive goals, but Evie's em- 
phasis on open communication with students 
has made a difficult job a little easier. 

'The pandemic has also helped her institu- 
tion clarify the importance of its mission. "The 
pandemic has forced higher education to think 
again about the product (education) that they 
offer,” she muses, “Our organization has done 
a great job in thinking through this and being 
reminded of what we do and why we do it." 


S & S GLASS COMPANY - SUE 
AND SCOTT W. 


"Never in our wildest dreams did we ever 
think we would have encountered a pandemic 
in our life," says Sue, of S & S Glass Company. 


After the initial shut down, S & S Glass had 
to figure out how to navigate their status as an 
essential business. “We had a meeting with our 
employees and said we were able to work mov- 
ing forward, but [would only accept projects] 
where we could make sure our people were 
safe." Despite the company's efforts one em- 
ployee quit, citing his "anxiety about getting 
sick." So far, the team has remained healthy. 

S & S Glass Company found itself uniquely 
suited to build the increasingly popular glass 
barriers, partitions, and shields for local busi- 
nesses. Neither Sue nor Scott felt right capital- 
izing off the pandemic so they forewent "the 
markup we would [normally make] on other 
products." 

Тһе other significant change for S & S Glass 
Company is in office culture, ^We no longer 
have a open door policy...we only see clients 
by appointment," Sue says wistfully, 'Life at our 
office is very different." 


NURSE PRACTITIONER - 
ASHLEY T. 


Working as a nurse practitioner was scary at 
the start of the pandemic. “I would come home, 
change in the garage, and take a shower before 
Isaw the kids. I was scared to hug them," Ash- 
ley says. Ashley's workplace has worked hard 
to keep their clinic safe - and they have been 
successful. 

No one who works at the clinic has contract- 
ed COVID. "Everyone has been super diligent 
about masking and hygiene." Just as impor- 
tant, the team has communicated carefully with 
patients to make sure that *people who are ill 
aren't coming into the clinic." 

Telehealth has been a gamechanger for 
patients and health professionals alike. Pa- 
tients who are sick - or who simply have 
tight schedules - can speak to health profes- 
sionals from the comfort of their own homes. 
"That's been good for some things [but] it's 
challenging sometimes because you don't al- 
ways have all the information you need," says 
Ashley. 

Ashley's primary concern as a nurse practi- 
tioner now is patients who put off seeing a doc- 
tor for the last year. “А lot of screenings [for 
blood pressure issues, uncontrolled diabetes 
and things like that] have been delayed," she 
says, "The world is kind of scary right now, 
[but] we want to take care of our patients and 
keep you safe and healthy," she says. 

It has been a year full of changes, both 
professional and personal. Let us know what 
changes you have dealt with in the last year 
and how they have impacted your day-to-day. li 
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Stark Skyways 


Bv Rvan Patchin 


In 2008, I moved into the hip, forever up- 
and-coming Steven's Square neighborhood 
of Downtown Minneapolis. Sitting adjacent to 
Loring Park and Downtown South—and cen- 
tral to prettv much evervthing. A good place 
to start. 

I remember my quick cycle-route to work: 
third avenue to fifth street, down to first av- 
enue. The company I worked for had space in 
the Butler Square building, which granted me 
a "gold-pass" to the Lifetime Fitness that was 
located in the basement of the Target Center— 
directly across the street from work. 
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That pass saw zero workout time, but it at 
lowed me to roll out of bed each morning and 
hop on my bike, knowing Га have a secure 
place for my whip and a post-ride shower be- 
fore work. On occasion I'd sit in the hot tub 
for a few minutes before starting my morning 
routine. 

Тһе rest of my workday was spent off the 
ground. I worked on the seventh floor of the 
Butler Square building, and if I went anywhere, 
I took the skyways. I prided myself on my 
knowledge of the skyways and I used my lunch 
breaks to explore the ins and outs of the sec- 


ond story system. Restaurants, salons, depart- 
ment stores, kitsch markets, fancy eyewear—it 
was all in the skyway. 

Тһе city had a vibrant bustle; things were 
open. The office towers that cut our skyline 
were all but fully occupied and sports stadiums 
were starting to pop up like Chipotles. 

But there's been a noticeable shift—our 
citys center has been dealt multiple blows, 
emptying out the towers. And, in some cases, 
the firms that occupied said towers have relo- 
cated their operations. Twelve years after my 
initial downtown immersion, the city's entire 


vibe has changed. What is to become of the 
vertical space that densifies our downtown dis- 
trict? 

Тһе Minneapolis Downtown Council esti- 
mates office buildings sit at 15 to 16 percent 
occupancy, according to KTSP. Downtown oc- 
cupancy is typically closer to 90 percent. Tar- 
get was the latest corporate giant to announce 
a move. The now-empty City Center space, 
which used to house 3500 employees, is poised 
to create a vacuum for businesses that relied on 
their foot traffic. 

Теа Farrell, President of Haskell's Wine 
and Spirits called the city a 'ghost town" and 
was worried for the future of Downtown. “I 
think it's horrible it's an ominous sign of things 
that are going to happen downtown," Farrell 
predicted. Steve Cramer with the Minneapo- 
lis Downtown Council said it was early to tell 
what will fill the City Center space, according 
to March interview. 

Negative absorption is like free agency for 
commercial real estate. Spaces іп “ате duck" 
tenancy situations won't have their leases re- 
newed and all that space is absorbed back into 


the market. In the first quarter of 2021, the 
Twin Cities saw more than 1.5 million square 
feet of negative absorption. One million of 
those square feet of leased spaced left with 
Target. 

Laura Moore, vice president of office bro- 
kerage services at Colliers points to safety con- 
cerns as the primary cause for firms leaving 
the city. "It's addressing what Minneapolis is 
doing for the volatility that is happening in the 
community. I know it's not going to be solved 
overnight, but the worst thing that could hap- 
pen is not addressing it. I feel like it hasn't been 
addressed. It's been a topic that people are un- 
comfortable talking about because it's calling it 
for what it is and it's a problem," Moore said in 
an interview with FOX 9. 

Adding to the strangeness of the Down- 
town exodus is the amount of construction go- 
ing on. New luxury condos have sprung up all 
over Downtown, with 2.4 million square feet of 
new real estate currently under construction 
in Minneapolis. How can a city facing occu- 
pancy issues also see a building boom? Steve 
Cramer says, "It's not all doom and gloom but 


Ithink you have to be realistic about entering 
into this period of a reset for our downtown 
economy." 

Іп ап email sent to employees, Target stated 
that employees who won't return to their of- 
fices in City Center will still have a home-base- 
office, either in Brooklyn Park or Minneapolis. 
Target, like many corporations, will likely shift 
to a hybrid work environment where employ- 
ers would still see employees at an office a 
couple of days per week, or a few days each 
month. Properly staggered, this sort of work 
model could support a rebirth of skyway and 
street-level businesses. 

And the vacuum in space left by giants like 
Target could create opportunities for smaller 
businesses to take office space. Or the space 
could evolve into a workshare model. It could 
be the future. 

We have a few more hurdles to climb before 
we can start to accurately predict the future 
of our Downtown. I watched Minneapolis re- 
bound from the Murderapolis days—and it re- 
bounded in a big way. I have complete faith in 
our ability to do it again. Ш 
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CONSTRUCTION BUILT 
ON CORE VALUES 


Ryan Companies, known for its commitment to providing the very best in commercial real estate, 
has started a new employee resource group. 


By Kassidy Tarala 
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RYAN 


Dating back to the 1930s, when it was originally founded as Ryan 
Lumber and Coal, Ryan Companies has a long history of working in con- 
struction, design, and development of buildings. 

“At Ryan Companies, we believe the value of the buildings we design, 
develop, finance, manage, and construct is about more than dollars and 
cents—it's also about the value they bring to the people who use them 
and the communities that surround them," says Jacob Yates, construc- 
tion analyst at Ryan Companies. "That's why we focus first on the ‘why’ 
so we can give life to your vision and achieve the best possible outcome." 

As a national leader in commercial real estate services, Yates says Ryan 
Companies knows that its customers are as unique as its projects. "That's 
why, day after day, we're driven to uncover their stories. To be inspired by 
what inspires them. To bring the right people to the table so we can col- 


Continued on page 22 
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laborate on a deeper, more engaging level," he 
adds. "Together, we build something far more 
profound than the physical presence of a build- 
ing. We build the backdrops to life's stories." 

Тһе core values of Ryan Companies— 
safety, integrity, respect, stewardship, family, 
excellence, and fun—are what define the com- 
pany's culture, Yates says. "These are more 
than words in a mission statement; they are 
the inspiration that guides our decisions and 
shapes our belief that we offer something no 
one else can," he says. "In the end, your build- 
ing is better, your experience working with us 
more enjoyable, your community more vibrant, 
and your project site safer— all because we em- 
brace our values each day." 

From commercial real estate project con- 
ception to completion and beyond, Yates says 
the team at Ryan Companies puts their hearts 
into creating spaces that bring each client's 
story to life. 

Ryan Companies’ services include: con- 
struction; architecture & engineering; devel- 
opment; real estate management; and capital 
markets. And it specializes in the following 
sectors: health care, hospitality,iIndustrial, 
mixed-Use, multifamily, office, retail, and se- 
nior Living. 
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Ryan Companies currently has fifteen of- 
fices across the country in Phoenix, Arizona; 
Tucson, Arizona; San Diego, California; 
Tampa, Florida; Atlanta, Georgia; Chicago, 
Illinois; Cedar Rapids, Iowa; Des Moines, 
Iowa; Minneapolis, Minnesota; Rochester, 
Minnesota; Kansas City, Missouri; Austin, 
Texas; Dallas/Fort Worth, Texas; and Se- 
attle, Washington. 

"Ryan's story was built on the foundation 
of integrity, honesty, and community. And a be- 
lief that we offer something nobody else can. 
By creating diverse, inclusive, and welcoming 
workplaces where all team members can grow 
and thrive, we also create a culture where we 
share in each other's successes and where we 
create new stories of success for our customers 
and communities," Yates adds. 

Not only are the customers and commu- 
nities important to Ryan Companies, but its 
employees are the backbone of the company, 
and they are regarded as such through Ryan 
Companies' various employee resource groups 
(ERGs). 

“As part of Ryan’s broader diversity, equity, 
and inclusion strategy, we wanted to create 
more safe places for our employees to connect 
and feel part of the Ryan family. So Building 


Pride joins our previously established Wom- 
en’s Inclusion Network and other new groups 
such as Amigos@Ryan for our Latinx employ- 
ees and BRilliance for our Black employees,” 
says Bryce Tache, senior director of diversity, 
equity, and inclusion. “We also have a veterans 
group forming, and others planned in the com- 
ing months. All our ERGs are employee-led and 
open to all employees.” 

The newest ERG, Building Pride, offers em- 
ployees a safe and welcoming space. However, 
Tache says it’s much more than that. 

“Building Pride is more than a safe space. 
The vision the group developed is to create 
a more inclusive work environment through 
education, communication, and cultural aware- 
ness. We believe that attracting, developing 
and retaining employees that reflect the diver- 
sity of our customers is essential to our suc- 
cess,” he says. “Our LGBTQ+ team members 
are part of the Ryan family, leading by example 
to promote and improve diversity, equity, inclu- 
sion, and belonging.” 

“At Ryan, we celebrate people of all sexual 
orientations, gender identities, and gender ex- 
pressions,” Tache says. 

For more information about Ryan Compa- 
nies, visit ryancompanies.com. Ё 
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GRADUATING Т0 WHAT? 


Graduating college is a big deal. Typically accompanied by a celebration, a red-inked bank 
statement, and shiny new career. Right? 


Recent grads and students poised to gradu- 
ate in the coming months are charting new 
territory—they're heading into a volatile work- 
force like never before seen. With little or no 
experience, entering the workforce in a strong 
economy can be tricky. I can't imagine what it's 
like today. 

Virtual interviews, working from home— 
and that's if you can land a position. By now, 
plenty of people have been prospected, hired, 
and settled into a position, without ever meeting 
their colleagues in person. Zoom-dressing a cor- 
ner of your shared apartment and wearing a nice 
shirt paired with your (offcamera) basketball 
shorts must be a strange way to start a career. 
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By Ryan Patchin 


'The Harvard Business Review dug deeper. 
Beyond the pandemic and the common entitle- 
ment stereotype that follows millennials (their 
words), Harvard wanted to see what recent 
grads are up against. 

After interviewing a number of recent grad- 
uates, The Harvard Business Review found 
that the main cause for struggle isn't genera- 
tional, but rather cultural. ^In particular: the 
very significant, but typically underempha- 
sized, cultural transition between college to 
the professional world. We find in our research 
that this culture shift plays out along at least 
three key dimensions: feedback, relationships, 
and accountability," according to the study. 


'The study cites the clear, concise nature of 
understanding and maintaining performance 
metrics in college. Those expectations and 
metrics go out the window when students enter 
the professional world. 

“Ав you might imagine, the feedback para- 
digm shifts entirely once a student enters the 
professional world. For starters, the feedback 
you receive at work is often less consistent 
and less easily decipherable than in college. 
Depending on your manager and your organi- 
zation, you might receive very clear, detailed 
and consistent feedback on assignments; or 
you might receive feedback in an intermittent 
and difficult-to-decipher manner, through a 


quick comment here or there until you have 
that rare official performance review," the 
study says. 

As a result, according to HBR, “young pro- 
fessionals can experience a feedback vacuum 
in the professional world." The lack of commu- 
nication leaves students wondering how they 
can improve, or how to develop the skills they 
need to stay relevant. 

Adding to the culture shock of joining the 
workforce is the fact that we're 14 months into 
a global pandemic. Many employers are still 
facing the effects of the coronavirus pandemic; 
the vaccine has shed a light on the situation but 
we're not out of the woods. The hiring climate 
across many industries remains s/ty. 

Indeed.com lists a number of steps gradu- 
ates could use to help calibrate their expecta- 
tions, at least for the short-term. From debt 
management, to deciding if now is the time to 
continue your education/professional training 
both make appearances on Indeed's list, as do 
a few other standouts: 

For one, they recommend that recent grads 
consider short-term, or unexpected work—at 
least while we wait out the pandemic. 'Depend- 
ing on your financial situation, it may be nec- 
essary to consider short-term work or work 
outside your area of expertise while employers 


adjust to the coronavirus spread. These jobs 
may not be the type of work you may have an- 
ticipated but having an extra income can help 
you navigate this uncertainty after graduation 
with more confidence. Remote and in-person 
jobs actively hiring right now could include 
customer service representatives, warehouse 
distribution, grocery inventory and stocking 
and food delivery," according to the job find- 
ing site. 

"Showing employers that you were able to 
adjust to this challenging situation could make 
your [future] application more competitive... 
When looking for job opportunities, prioritize 
transferable skills and soft skills that could sup- 
port you in your chosen career path. Even if a 
job is not in your ideal industry, there may be 
opportunities to develop skills that you can le- 
verage later when applying for future jobs. For 
example, complex problem solving, remote 
software use, defusing conflict and communi- 
cation are experiences that could be added to 
your resume in the future." 

Another gem of advice from Indeed.com's 
list covers the fact that the even if you can find 
a position, hiring is likely to be a sluggish pro- 
cess. "You may want to prepare yourself for 
slower-than-normal hiring and onboarding as 
employers adjust how they hire candidates for 
jobs. Tempering your expectations as you grad- 
uate and enter the workforce could help you as 
employers adjust to this new environment." 

Perhaps most interesting is the last “step.” 
This is where Indeed reminds recent graduates 
to “be proud of yourself for facing challenges 
that many people will never experience." They 
continue, ^No matter what you decide to do, it 
is important to acknowledge that you are fac- 
ing challenges as a new graduate entering the 
workforce that many people will never experi- 
ence. Above all, take care of yourself and the 
people around you as we navigate this situation 
together." 

And it's not all bad news. Among the shrink- 
ing industries are those that have remained 
strong. Forbes points out that the tech and 
healthcare industries have thrived during 
the current conditions. The article also men- 
tions some short-term or supplementary type 
work—sales and tutoring services top the list 
of roles that students can jump into. 

As we enter the second graduation season 
of the pandemic, hopeful, credentialed young 
adults will again flood the workforce market 
with talent. And employers are seeing a talent 
pool like never before—let's hope those two 
factors can come together in a meaningful way, 
in the short term. li 
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FORTY YEARS 
OF MSPIFF 


By Ryan Patchin 


The 40th annual Minneapolis St. Paul Inter- 
national Film Festival will hit screens in May. 
This year may look different than prior itera- 
tions of the festival, but the show must go on. I 
spoke with Kelly Nathe, Publicity Manager for 
the MSP Film Society about the history of our 
state’s largest film festival, and what to expect 
from this year’s MSPIFE 


HOW LONG HAS THE 
FESTIVAL BEEN RUNNING? 
WHO IS BEHIND MSPIFF? 

We are celebrating the 40th Minneapolis 
St. Paul International Film Festival (MSPIFF) 
this year! MSPIFF is the largest and longest- 
running film festival in the Upper Midwest, and 
at 40 years running, a true cultural institution. 

MSP Film Society is the parent organization 
of MSPIFE MSP Film Society is a member- 
supported nonprofit organization dedicated to 
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fostering a knowledgeable and vibrant appre- 
ciation of the art of film and its power to inform 
and transform individuals and communities. 
In addition to MSPIFF, MSP Film Society also 
puts on the MSP Cine Latino Film Festival ev- 
ery fall, and screens international and indepen- 
dent films year-round at the St. Anthony Main 
Theater, and now on our own, virtual platform. 


WHERE DO YOU GET 

THE FILMS THAT MSPIFF 
SHOWCASES? STUDENTS? 
FIRST-TIME-FILMMAKERS? 


Our programmers select the films that 
end up in MSPIFF through a variety of ways. 
First and foremost is a general Call for Entries 
that MSPIFF puts out on a platform created 
for filmmakers to submit their projects to fes- 
tivals all over the world called FilmFreeway. 
Secondly, most of our programmers travel to 


other festivals (in the pre-Covid world) and 
watch as much as they can with an eye on 
new discoveries to share with our audiences. 
And thirdly, they cultivate relationships with 
filmmakers, both locally and internationally, 
to track projects that are in production, in an- 
ticipation of programming them once they are 
ready for the world. We program films from all 
ages and all over the world, from high school 
students to veteran filmmakers to masters of 
cinema. 


WHAT KIND OF FILMS ARE 
SHOWN THROUGHOUT THE 
FESTIVAL? WHAT IS THE 
FESTIVAL KNOWN FOR? 


The festival is known for showing films 
from all over the world, including our own 
backyard. We pride ourselves on the bounty 
of films we select, in that you can travel the 


whole wide world and through time through 
our selections each year. Many of our inter- 
national films are highly regarded in their 
own regions but may never play anywhere 
else in the [United States]. We are also quite 
proud of the Minnesota Made program, in 
which we provide a platform for Minnesota 
filmmakers to premiere their films alongside 
some of the greatest filmmakers from around 
the world. 


HOW HAS COVID IMPACTED 
THE FESTIVAL? ARE YOU 
SEEING A DECREASE IN 
SUBMISSIONS? 


Submissions to MSPIFF actually went up 
this year! Perhaps lockdown had a slightly 
positive effect on some independent filmmak- 
ers, in that they finally had time to finish edit- 
ing their films! We also think that more estab- 
lished filmmakers as well as distributors have 
had a year to adjust to virtual festivals and 
are embracing these opportunities to reach 
audiences that might not otherwise be able 
to attend film festivals or have any screening 


opportunities for these types of films in their 
communities. 


HOW WAS LAST YEAR'S 
FESTIVAL HELD? 100% 
VIRTUAL? 


We were deeply impacted last year because 
the initial shutdown occurred just a couple of 
weeks before our festival was set to launch. 
Once we made the decision to pull the plug, 
our small staff had to very quickly shift gears 
and figure out how to present a film festival 
virtually, which we did a month later in May 
2020. This was when no one in the industry re- 
ally knew how to present a virtual festival or if 
audiences would actually *show up" to watch 
festival films and panels at home—especially 
since we all have access to so much content 
at home already. We were pleasantly surprised 
and beyond grateful that our audiences and 
sponsors remained enthusiastically engaged 
and embraced our virtual MSPIFE 


HOW ABOUT THIS YEAR? 
HOW DO I TAKE IN 


MSPIFF40? ANY IN-PERSON 
SCREENINGS? 


We are pleased to be able to present 
MSPIFF40 as a hybrid festival, with most of 
our films and all of our panels available to au- 
diences throughout Minnesota on our virtual 
platform, and several in-person outdoor screen- 
ings planned at Como Lakeside Pavilion in St. 
Paul and a pop-up Drive-In at Bohemian Flats 
in Minneapolis. 


ANYTHING DIFFERENT THIS 
THAN IN YEARS PAST? 


Yes, the outdoor screenings are new and 
very exciting! We usually present MSPIFF on 
all five screens at St. Anthony Main Theater, 
in addition to holding screenings around the 
Metro with partners like the Capri Theater in 
North Minneapolis and the Parkway Theater 
in South Minneapolis. But if these outdoor 
screenings go well, perhaps they will become 
the norm, too. Who doesn’t love a drive-in?! 

For more information and to secure passes, 
head to mspfilm.org. Ё 
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OUR AFFAIRS 


SERVE OUR SOCIETY | BY MIKE MARCOTTE 


The Annex Advisory Council meets at Armstrong High School one day a week after school. Photo credit Brent Dundore/Annex Teen Clinic 


Annex Teen Clinic 


Nonprofit providing sexual healthcare to young people celebrates 50 years 


Being a teen today comes with different 
pressures than it did 10 years ago. 

Just ask the staff of Annex Teen Clinic, a 
Robbinsdale-based nonprofit where young peo- 
ple of all genders and sexualities can receive 
sex-positive, affirming, sexual healthcare. 

“I think teens and young adults today are 
dealing with a lot more stress related to racism, 
misogynoir, transphobia, homophobia, the ex- 
ternal push to work more hours for less pay, 
unstable housing, homelessness, and the pres- 
sure to always be ‘on’,” said Andre Le Blanc, 
the Director of Clinical Services & Operations 
for Annex Teen Clinic. 

Technology can also play a big role in a 
teen’s life. Hannah Mikhelson is a Health Men- 
tor and Sexuality Educator. 

“Being in the schools, I see more pressures 
when it comes to engaging virtually through 
social media,” Mikhelson said. “Specifically, I 
have a lot of conversations with youth around 


28 | LAVENDER | APRIL 22-MAY 5, 2021 


understanding boundaries virtually with their 
friends and partner(s), sharing passwords, 
sexy photos, etc. The key for most youth is 
learning about their boundaries, gaining confi- 
dence to assert them, and speaking out or tell- 
ing a trusted adult about any against bullying 
that happens online.” 

Le Blanc added, “With everything going 
on in the world and in young people’s lives, 
sexual and reproductive health can often fall 
to the backburner. I think this makes the work 
that we do, and the space that we provide, even 
more important.” 

Annex Teen Clinic offers pregnancy test- 
ing, testing and treatment of sexually transmit- 
ted infections (STIs), rapid HIV and syphilis 
testing, PrEP prescriptions, genital exams, and 
more. Services are tailored to a patient’s sexual 
practices and their body, and are provided by 
registered nurses (RNs), nurse practitioners 
(NPs), and physicians (MDs). They focus on 


teens and young adults 25 years of age and 
younger. 

Because the Annex is a specialty clinic fo- 
cusing on a narrow range of sexual health care 
services, all of their clinical services are pro- 
tected by the Minors’ Consent Law. This means 
a minor needs to provide written consent to re- 
lease information to another person, including 
a parent. Parents and guardians are welcome to 
attend appointments. 

According to Annex Teen Clinic Executive 
Director Brian Russ, services are provided on a 
sliding scale based on income, although no one 
is turned away due to an inability to pay. Annex 
has contracts with the Minnesota Department 
of Health and Hennepin County to help subsi- 
dize care. 

Founded in 1971 as a joint effort of Holy 
Nativity Lutheran Church and St. Raphael's 
Roman Catholic Church, Annex Teen Clinic 
formed in response to young people's concerns 


Continued on page 30 


Follow us on 


Twitter! 


Lavender Magazine e Jul 10 
LUE Our canine companions enjoy eating outdoors too, so why bother 
leaving them behind? ow.ly/Ps1jo (by @ShLueck) 
1 
Lavender Magazine “ізутао- Jul 10 


LUI] More and more people are traveling with pets, and @commonshotel is 
ahead of the curve on this one. ow.lv/PsOX) (by @ShLueck) 


1 


Lavender Magazine ®lavmag · Jul 10 qa 
SOT it's time to hit the patio! Have you heard of these new outdoor hot | =) 
spots? ow.ly/Ps0Ge (by @JoyEstelle) 


grandavenvedental.com 
651.291.9667 


A LONG HISTORY 
OF NEW TRADITIONS 


“> a 


IAVENDERMA сд е 
Posts 


Follo, 
Г ollow 
© Vendermao is а 


To celebrate our 150th anniversary we're planning a full 


year of experiences and events you won't want to miss. 
We hope you will join us! 


ч. 1871 1 › © 2021 


LAKEWOOD 


CEMETERY- СВЕМАТІОМ- COMMEMORATION 


lave, 
„епа 
Fleet go 898zin Th Q 


le 
ге t, е 20], 
0 read jtf x de Аг 
е 


ол pe ining Issue 
ag 
e 


Lakewood Chapel photo: Minnesota Historical Societv 


@lavendermagazine 


LAVENDERMAGAZINE.COM | 29 


SERVE QUR SOCIETY BY MIKE MARCOTTE 


Based in Robbinsdale, Annex Teen Clinic provides pregnancy testing, STI testing and treatment, PrEP prescriptions 
and more to those 25 years and younger. Photo credit Brent Dundore/Annex Teen Clinic. 


about a lack of quality sexual health services. 


"WHAT YOUNG PEOPLE 
WANT' 


In addition to clinic services, Annex Teen 
Clinic educates out in the community, sharing 
factual, age-appropriate messages around sex- 
uality, sexual health and wellness. 

Elicia, a 10th grader, is a member of the An- 
nex Teen Clinic's Health Education and Advo- 
cacy Team, or HEAT. Elicia described HEAT 
like an internship. 

"[Annex] teaches you and a bunch of peers 
about sexual health, healthy and unhealthy re- 
lationships," she said. ^We make presentations 
to teach other people what we learned about in 
the group." 

Elicia realizes this information is important 
for her and her peers. 

"Nowadays most people aren't educated 
about sexual health and what are healthy re- 
lationships due to the internet and what other 
people tell us. Annex leaders tell us how to have 
healthy relationships and how to stay away 
from predators. Most schools aren't teaching 
that stuff." 

And you'll see Elicia as a member of HEAT 
next school year. 

“Гуе been а part of it for this school year 
and would 10096 apply for it again, even if we 
learned the same things," she said. 

Feedback from students like Elicia is what 
Health Mentor Hannah Mikhelson wants to 
hear. 

"Annex is a place for young people and 
young adults, guided by what young people 
want and need, rather than just assuming what 
young people need." 


SUPPORTING LGBTQ YOUNG 
ADULTS 


As part of their education initiatives, Annex 
Teen Clinic helps LGBTQ young adults, along 
with allies, become advocates for the commu- 
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nity. The nonprofit provides after school pro- 
gramming in several school districts, including 
a Gender and Sexuality Alliance (GSA), at one 
high school. 

Reflecting on these GSA members, Mikhel- 
son said, "These teenagers are amazing ac- 
tivists. They currently are working on more 
inclusive bathroom signs, and will be present- 
ing them to their school administration for ap- 
proval to post throughout their sixth through 
12th grade school buildings." 

Тһе Annex not only educates students. Par- 
ents, caregivers, and other professionals who 
serve LGBTQ- youth are educated around 
sexual orientation and gender identity. 


KNOWLEDGE IS POWER 


“Every single individual teenager is the ex- 
pert of their own experience," Mikhelson said. 
“It is on us as adults to provide them the tools, 
Skills, and information they need to make in- 
formed decisions around their sexual health 
and wellness." 

ТаКе this analogy, presented by Mikhelson. 
'Ttis like this: we teach kids to look both ways 
before they cross a street long before they will 
need to use that skill on their own. Same goes 
with sexual health and wellness. If we teach 
these skills before they will act on them, they 
will be better prepared to handle anything that 
comes their way. Easy as that." 

And you can help teach these skills by sup- 
porting the Annex. 

"People can support the Annex by en- 
couraging community leaders to support 
policy that advances reproductive justice 
and sexual health," said Executive Director 
Brian Russ. “People can also support us by 
providing financial support for the work we 
do. Individual donors make a huge impact on 
our ability to provide the sexuality education 
and support services that young people are 
asking for." 

'The Annex is celebrating its 50th anniver- 


Annex Teen Clinic celebrates its 50th anniversary in 
2021.The organization started due to a lack of quality 
sexual health services in northwest Hennepin County. 
Photo credit Brent Dundore/Annex Teen Clinic. 


——- 


Services at Annex Teen Clinic are provided by registered 
nurses (RNs), nurse practitioners (NPs), and physicians 
(MDs). No one is turned away due to the inability to 
pay. Photo credit Brent Dundore/Annex Teen Clinic. 


"With everything going on in the world and in young 
people's lives, sexual and reproductive health can often 
fall to the backburner' The work of Annex Teen Clinic 

is even more important. Photo credit Brent Dundore/ 
Annex Teen Clinic. 


sarv in September 2021, and is planning fun 
events to celebrate that milestone. 

To learn more about their 50th anniversarv 
celebrations, to make an appointment, or to do- 
nate to Annex Teen Clinic, visit their website at 
www.annexteenclinic.org. Ё 


To nominate a nonprofit for Lavender's Serve Our 
Society series, email mikeldgivemethemike.com. 
To read more stories in this series, visit Mike's 
website, www.givemethemike.com. 
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Community Connection brings 
visibility to local LGBTO-friendly 
non-profit organizations. To 
reserve your listing in Community 
Connection, call 612-436- 

4698 or email advertising 9% 
lavendermagazine.com. 


ADOPTION & FOSTER CARE 

MN ADOPT 

Finding families and providing information, 
education, and support to Minnesota 
Adoptive, Foster and Kinship communities. 
2446 University Ave. W., Ste. 104 

St. Paul, MN 55114 

(612) 861-7115, (866) 303-6276 
info@mnadopt.org 

www.mnadopt.org 


ANIMAL RESCUE 


Second Chance Animal Rescue 
Dedicated to rescuing, fostering, caring 
for, and adopting out dogs and cats into 
forever homes. 

P.O. Box 10533 

White Bear Lake, MN 55110 

(651) 771-5662 
www.secondchancerescue.org 


BUSINESS ASSOCIATIONS 


Quorum 

Minnesota's LGBTQ+ and Allied 
Chamber of Commerce working to 
build, connect, and strengthen for a 
diverse business community. 

310 E. 38th St., Ste 209 

Minneapolis, MN 55409 

(612) 460-8153 

www. twincitiesquorum.com 


CASINOS 


Mystic Lake Casino Hotel 

Nonstop gaming excitement with 
slots, blackjack, bingo and more plus 
distinctive bars and restaurants. 

2400 Mystic Lake Blvd. 

Prior Lake, MN 55372 

(800) 262-7799 

www.mysticlake.com 


COLLEGES, SCHOOLS, 
UNIVERSITIES 


Metropolitan State University 

The Twin Cities only public, urban 
comprehensive university. Take your next 
step with us! 

700 E. 7th St. 

St. Paul, MN 55106 

(651) 793-1300 

www.metrostate.edu 


DISABILITY RESOURCES 

Disability Hub MN 

Free statewide resource to help solve 
problems, navigate the system and plan 
for your future. 

1-866-333-2466 

www.disabilityhuomn.org 
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COMMUNITY CONNECTION 


EDUCATION 


Northwestern Health Sciences 
University 
Natural healthcare degrees and 


certificates in acupuncture/Chinese 


Medicine, chiropractic, message therapy, 


and B.S. completion. 

2501 W. 84th St. 
Bloomington, MN 55431-1599 
(952) 885-5409 
www.nwhealth.edu 


EVENT VENUES 


Landmark Center 

A classic venue, with a grand cortile and 
beautiful courtrooms, accommodates 
celebrations of all sizes. 

75 W. Sth St. 

St. Paul, MN 55102 

(651) 292-3228 


www.landmarkcenter.org 


HEALTH & WELLNESS 


The Aliveness Project 

Community Center for individuals living 
with HIV/AIDS — on-site meals, food shelf, 
and supportive services. 

3808 Nicollet Ave. S. 

Minneapolis, MN 55409 

(612) 824-LIFE (5433) 


www.aliveness.org 


Familv Tree Clinic 
We're a sliding fee clinic that also 


accepts insurance 8 assistance programs. 


Be healthy. Be you! 
1619 Dayton Ave. 
St. Paul, MN 55104 
(651) 645-0478 


www.familytreeclinic.org 


NAMI Minnesota 

(National Alliance on Mental Illness) 
Providing free classes and peer support 
groups for people affected by mental 
illnesses. 

800 Transfer Rd. #31 

St. Paul, MN 55114 

(651) 645-2948 

www.namihelps.org 


Pride Institute 

Provides residential and outpatient 
treatment services for substance use 
disorder and addition exclusively to the 
LGBTQ+ community. 

14400 Martin Dr. Eden Prairie, Minnesota 
55344 

2101 Hennepin Ave. S., Minneapolis, MN 
55405 

(888) 616-5031 

www. pride-institute.com 


Red Door Clinic 

Sexual health care for all people. Get 
confidential tests & treatment in a safe, 
caring setting. 

525 Portland Ave., 4th FI. 

Minneapolis, MN 55415 

(612) 543-5555 

reddoor@hennepin.us 


http://reddoorclinic.org 


MEDIA & COMMUNICATIONS 
Radio K 

Radio K is the award-winning student- 
run radio station of the University of 
Minnesota. 

330 21st. Ave. S. 

Minneapolis, MN 55455 

(612) 625-3500 


www.radiok.org 


MUSEUM 


Minneapolis Institute of Art 

Enjoy masterpieces from all over the 
world & every period of human history. 
2400 3rd Ave. S. 

Minneapolis, MN 55404 

(612) 870-3000 


www.artsmid.org 


PERFORMING ARTS 


Twin Cities Gay Men’s Chorus 
An award-winning chorus building 
community through music and offers 
entertainment worth coming out for! 
528 Hennepin Ave. 

Minneapolis, MN 55402 

(612) 339-SONG (7664) 
chorus@tcgmc.org 


www.tcgmc.org 


REAL ESTATE 

LGBTQ+ Real Estate Alliance 

The premier LGBTQ+ professional 
organization for real estate and housing 
professionals. “Advocate. Elevate. 
Celebrate." 

P.O. Box 18491 

St. Paul, MN 55118 


www.realestatealliance.org 


RELIGIOUS & SPIRITUAL 

Hennepin Avenue United Methodist 
Church 

Everyone is welcome at Hennepin 
Church! Vibrant Worship. Authentic 
Community. Bold Outreach. 

511 Groveland Ave. 

Minneapolis, MN 

(612) 871-5303 


www.hennepinchurch.org 


Plymouth Congregational Church 
Many Hearts, One Song; Many Hands, 
One Church. Find us on Facebook and 
Twitter. 

1900 Nicollet Ave. 

Minneapolis, MN 55403 

(612) 871-7400 

www.plymouth.org 


Westminster Presbyterian Church 
An open and affirming congregation, 
welcoming persons of all sexual 
orientations, gender expressions and 
identities. 

1200 Marquette Ave. 

Minneapolis, MN 55403 

(612) 332-3421 
www.westminstermpls.org 


SENIOR SERVICES 


Senior Community Services 
Provides caregiver support, resource 
counseling for seniors, home chores for 
seniors, and Medicare support. 

10201 Wayzata Blvd., #335 
Minnetonka, MN 55305 

(952) 541-1019 
www.seniorcommunity.org 


SOCIAL SERVICES 

Children’s Home & LSS 

Proudly serving ALL children and families 
through foster care, adoption & post- 
adoption services. 

1605 Eustis St. 

St. Paul, MN 55108 

(651) 646-7771 

welcome @chliss.org 
http://www.chlss.org 


SPORTS & RECREATION 


Minnesota State Parks & Trails 

There are 75 Minnesota state parks and 
recreation areas ready for you to explore! 
(888) 646-6367 

www.mndnr.gov/parks 


VOLUNTEERISM 

Gay 4 Good 

LGBTQ organization making positive 
impact on our greater community. 
Volunteering for social & environmental 
causes. 

(562) 684-8210 

www.gayforgood.org 


YOUTH 


Face to Face 

Supports youth ages 11 to 24 with health 
care, mental health services, and basic 
needs services for youth experiencing 
homelessness. 

1165 Arcade St. 

St. Paul, MN 55106 

(651) 772-5555 

admin@face2face.org 

http://www. face2face.org 
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Roering Auto Body - Woman Owned 
90 Dale St N., St Paul 55102 
651-221-0919 
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OUR VOICES 


SKIRTING THE ISSUES | BY ELLEN KRUG 


PLANT WHISPERER 


In addition to all the other personal things 
that I’ve shared here—no doubt some would 
quickly add 'overshared'—I'm a plant whis- 
perer. 

A case in point is the enormous peace lily 
that currently resides in a corner of my sun- 
room. It was gifted to me way back in the early 
2000’s as an infant plant when I practiced law in 
Cedar Rapids. After repotting the lily to a large 
planter within months of receiving it, the plant 
took off. Soon, there were dozens of chutes and 
bright green leaves and occasionally, hallmark 
white flowers which resemble the white flag of 
surrender (hence the name). 

All was well until June 2008 when Cedar 
Rapids was besieged by a 500-year flood. The 
entire downtown was inundated, and the river- 
front-situated four-story building that housed 
my law office was flooded. Although our of 
fice was on the third floor (water reached the 
second-floor stairwell landing), it didn’t matter; 
downtown was out of commission for several 
months. For more than two weeks, I couldn’t 
even enter the building. 

When I finally talked my way into the build- 
ing and got to the office through pitch-black 
stairs and hallways, I found the peace lily in 
grave distress. Its dozens of once-firm leaves 
were wilted and clearly, the plant was near 
death. Luckily, we had several cases of bottled 
water in the office, which allowed me to drown 
the plant. A week later, when we moved the 
office to another location, a few leaves had 
rebounded but the rest of the mighty lily was 
gone. 

After clipping away all that was dead, I 
waited to see what happened next. Slowly, one 
by one, new chutes and leaves appeared and 
within six months, the plant had rebounded. 

I came to view that peace lily as symbolic 
of the journey that I’ve taken as a transgender 
woman. My gender transition, started around 
the time of the Great Flood of 2008, was ground 
in challenges that sometimes made it seem im- 
possible to believe that Га survive. All of that 
was offset by critical nurturing from others. 
Consequently, ГЇЇ keep the magnificent plant 
as long as I’m alive. (Interestingly, peace lilies 
are supposed to have life spans of three to five 
years; this one is now nearly twenty years old.) 
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My plant whispering has happened with 
something else; a tree of some type—I don’t 
know the exact species. 

Until recently, I lived in a twelfth-floor con- 
do in downtown Minneapolis which had a large 
balcony suitable for setting out eight to ten pots 
with various garden flower combinations. 

Two years ago, an odd chute appeared 
among the flowers in one of the pots. I debated 
about whether to cut it off (I thought it might 
be an audacious weed) or to simply let it grow. 
I took the latter course, and by the end of the 
summer, it clearly appeared to be a sapling of 
some sort; how the seed for that got to my bal- 
cony, I have no clue. I left the sapling outside 
in the pot to see if it would survive the winter, 
which it did, just fine. 

Last summer, I repotted the sapling to a 
much larger planter and wow, it grew a good 
three feet (I’m not exaggerating). That wasn’t 
without challenges, like when a couple pigeons 
decided that the tree’s growth buds made for 
tasty appetizers. I did my best to ward off the 
pigeons, but not before they had nipped one 
growth bud in particular—which would have 
allowed for the tree to grow straight. That left 
me with an ungainly five-foot tree that veers a 
bit right and then left. 


With me presently living in a house with a 
yard in Victoria, it would be great to actually 
plant the tree in the ground. Unfortunately, my 
HOA has rules against unauthorized plantings, 
so I can't just go out, dig a hole, and plop the 
tree in it. I plan to transfer the tree to a bigger 
pot and give it a year on my front porch. 

Regardless, l'm not going to give up on 
this tree. Somehow, I think it appreciates that. 
While that sounds a bit ridiculous, studies sug- 
gest that plants and trees actually communi- 
cate with each other and respond to the human 
voice. To be clear, for the most part I'm not 
talking to my peace lily or tree. (Note "for the 
most part.") 

All of this reminds me that we humans don't 
have full control. There are these wonderful, 
resilient living things all around us that de- 
serve our respect and admiration. 

Most of all, like every one of us, they de- 
serve to live. 

ГІП do my best to ensure for that. Ё 


Ellen (Ellie] Krug, the author of Getting to Ellen: 

A Memoir about Love, Honesty and Gender Change, 
speaks and trains on diversity and inclusion top- 
ics; visit www.elliekrug.com where you can also 
sign-up for her monthly e-newsletter, The Ripple. 
She welcomes your comments at ellenkrugwriter(d 
gmail.com. 
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